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Campaign Approach
Description, Marketing Objective &
KPI



1. Approach Description

o [ have chosen the project ‘Option 1: Help Udacity democratize
education worldwide’

o Inthis project | will be setting up a search campaign using Google
Adwords to try and bring more students from the United
Kingdom to the landing page for the Udacity App Monetization
course (https.//in.udacity.com/course/app-monetization--ud518).

o [will run the ads for 5 days. The total campaign budget will be
$75 with a daily budget of $15. | intent to get at least 25
signups to the course.

o | will target people who are in the Interest and Desire state of
their customer journeys.

o [will 2Ad groups, 1 each for the potential candidates in the
Interest and the Desire stages. For each of the ad groups, | will
create 2 ads matching the stage of the customer journey.

o | will use the appropriate keywords including a mix of Generic
terms, Brand terms, Related terms and Competitor terms.
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2. Marketing Objective & KPI

1. What marketing objective do you aim to achieve with your
campaign?

Ans: The ‘big picture’ objective is to help Udacity democratize

education worldwide. Specifically, through my campaign, | intent to

collect at least 25 signups from interested students in the United

Kingdom to Udacity’s App Monetization course by running the

campaign for 5 days with a total budget of $75, and a daily budget
of $15.

2. What primary KPI are you going to track in your campaign?
Ans: The primary KPI I will be tracking is the conversions, i.e: the

number of signups to Udacity’s App Monetization course
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Ad Groups

Ads and Keywords



Ad Group #1: Ad #1

New text ad
Finat URL
hitps.//in udacity.com/course/app-monetization-wd 518 @
Headiine |
How to monetize your apps @
o 25/30
Learn from Udacity and Google @
29/ 30
Display path (B
inudacity.com / Path 1 /Path2
N 0/15 0/18
Description
Learn app mengtization strategies through Ydacity's FREE App Monetization @
course
80 /80
v Ad URL options

1of2previews ¢ >

Highiight ad ‘

Mobsle

r B

How to monetize your apps | Learn from Udacity ©
and Google
in.udacity.com

Learn app monetization strategies through Udacity’s FREE
App Monetization course

-
Your ad might not always include all your text, Some shortening may also occur in some formats. Leam moce TAL MARKETING
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Ad Group #1: Ad #2

New text ad

Fing! URL,

https://in udacity. com/course/app-monetization-ud 518 @

Headine )

App Monetization Strategies ®

Haadline 2 1%

Learn from Google and Udacity ®
29/30

Display psth ®

in.udacity.com / Path 1 / Path 2

Description 0/15 0/15

Learn how to develop, Implement, and measure your app meonetization strategy @

75/ 80

v Ad URL options

Tof2previews ¢ >

Highlight ad ‘

Mobele
/ )

App Monetization Strategies | Leamn from Google ©
and Udacity
in.udacity.com

Learn how to develop, impiement, and measure your app
monetization strategy

Your ad might not always include all your text. Some shortening may also occur in some formats. Learn mote =
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Ad Group #1: Keyword List

Keyword List:

udacity uk

"Monetizing apps"”

“learn how to monetize apps"

[learn how to monetize apps]

“‘ways to effectively monetize apps”
“Google App Monetization strategies”
Android app monetization

ios app monetization

monitizing apps (Spelling mistake intentional)
"monetize android apps"

“monetizing ios apps”

“monetizing apps”

“courses offered by google”

“android app ad revenue”

“mobile app ad revenue”

‘how to monetize your game”

“how to monetize your mobile app”
"how to earn money from android apps"
udemy courses

"how to monetize a game"
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Ad Group #2: Ad #1

New text ad

Final URL

https.//in.udacity. com/course/app-monetization-ud518 @

Headling |

App Monetization by Google @
26730

Headline 2

A free course from Udacity @
26730

Disptay path ®

in.udacity.com / Path 1 / Path 2

Descnption 0/15 0715

From ecommerce to games, this course covers strategles for monetizing your @
app.

79 1 80

v Ad URL options

Tof2previews ¢ 5

Highlight ad ‘

Mobxle

App Monetization by Google | A free course from ©
Udacity
in.udacity.com

From ecommerce to games, this course covers strategies
for monetizing your app.

Your ad rmight not always include all your téxt Some shortening may also occur in some formats. Learn more -
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Ad Group #2: Ad #2

New text ad
Finat URL
https.//in.udacity.com/course/app-monetization-ud518

Headline )

Udacity App Monetization Class

Headline 2

Free course by Google

Msplay path ®
inudacity.com / Path 1 f Path 2

w

0/15 0/1
Description B

Your first step towards a new career with the Android Developer Program

v Ad URL options

1of 2previews ¢ >

Mobile

Hightlight ad ‘

~~
W/

Udacity App Monetization Class | Free course by ©
Google
in.udacity.com

Your first step towards a new career with the Android
Developer Program

~N
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Ad Group #2: Keyword List

Keyword List:

Google App Monetization strategies course
Udacity App Monetization strategies course
Udacity free online courses

Udacity App Monetization nanodegree
‘Best app monetization methods”
"Learn app monetization techniques”
“Free udacity courses”

Admob ad monetization

‘learn how to display ads in apps”
“Top app monetization online courses”
udacity app monetization

google app monetization

“Learn ios app monetization”

“Learn android app monetization”
“skills for app monetization jobs”
‘learn how to make money from apps”
“app monetization for dummies”

“How to monetize your mobile app”
“How to monetize a free app”
“Building and monetizing apps”
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Appendix

Screenshots for Reference



Campaign Summary

Campaign Summary

« All campaigns > samkum7Jan18 coto M W\ D
Udacity DMND
t 2 Ovensew @ Enabled Status: Pending  Type: Search Budget: $15.00/day More details
All campaigns Recommendations Settings
Search i e | " -
2 S Ad groups Campaign name >

[T Display campaigns

Campaign status
Ads & extenzions

3 Video campaigns

Landing pages Goal o
App campaigns
0 Networks v
Keywords
Enabled and Paused :
Audiences Locations <
0145920
Demographics Languages y
0145920 Brian #2
031680-Thadeu Settings Budget v
[ Locatians Bidding V.
2d schedule
Start and end dates E v

Devices

Dynamic Search Ads

11100471008 Clavdia Advanced bid adj.

Ad rotation v
11109471098-Claudia-V2 P :
Change history
Location options Excluded: People in, or who show interest in, your... v
Drafts &
1198-1123 experiments Campaign URL options V.

123

IP exclusions No exc

Ad Group Summary

All campaigns > samkum7Jan18

@ Enabled Status: Pending  Type: Search Budget: $15.00/day More details v

Overview
Recommendations s
AD GROUPS AUCTION INSIGHTS Jun2-8,2018 ~ <
Search campaigns
Ad groups
Display campaigns 0
Ads & extensions un2 2018 ; =
Video campaigns
Landing pages
— 3 ra 2
App campaigns Y = m = La e
Keywords
ed and Pau: Y  Ad group status: All but removed
Audiences
0145920 Default max
Demographics D ® Adgroup Status CP(‘; Ad rotation Clicks Impr. CTR Avg. CPC Cost  Ad group type Active bid
0145920-Brian #2 z Ad aroup
‘ISam, Ad group $3.00 .
O e - ‘ - 0 0 - - $0.00 Standard None
i InterestStage (enhanced)
031680-Thadeu Settings
Samz Ad group $3.00
O e 5 ) 0 0 - - $0.00 Standard None
: 2 - DesireStage enhanced)
071136 Fanchea Locations < (
Total: All but remove... 0 0 - = $0.00
Ad schedule
X Total: Experiments 0 0 - - $0.00
10861610583 Devices
Total: Campaign 0 1] - - $0.00

Advanced bid adj.

]

= > S Reporting is not real-time. Time zone for all dates and times: (GMT-07:00) Pacific Time. Leam more
11109471098-Claudia-V2 Chanos histo Some inventory may be provided through third party intermediaries.
9 b You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.

112320-Konstantina © 2018 Google



Campaign Summary

Campaign Review

X New campaign

Q Select campaign settings Q Set up ad groups o Create ads

©

p- Samz Ad group 1 - InterestStage
ways to effectively monetize apps, Google App Monetization strategies, monetizing ios apps and 17 more

How to monetize your apps | Leamn fr

HOY App Monetization Strategies
In.udacity.com

(Ag) In.udacity.com

F)

Leam app monetization strategies th Learn how 10 dev

© newao

) O W

p: Samz Ad group 2 - DesireStage
s- Best app monetization methods, Leam app monetization techniques, Free udacity courses and 17 more

Udacity App Monetization Class | Fre
in.udacity. com

(ia)
)

(Rg] in.udacity.com

Fro

Your first

© nNewaD

D D ®

ommesce to games, U

Learn {

App Monetization by Google | A free

/ 1 Your AdWords Assignm X/ A AdWords

& c 0

@ Secure | https://adwords.google.com/av

« Allcampaigns > samkum7Jan18

Udacity DMND X
mer P @ Paused Type: Search Budget $15.00/day Close A
All campaigns Recommendations
D Jun 13,2018 - Jun 17, 2018 Can
B} Search campaigns Leads
&d groups © alday
Display campaigna
=1 @ united Kingdom
Ada & extenziona
] video campaigns Ha  Enghsh
Landing pages
[E] Appcampaigns
Keywords
Enabled and Peused
Audiences
B o
Demographics Ad Samz Ad group 1 -
B 0145920-Brian #2 Type Standard
B 03680 Thadeu Semings Max. CPC $3.00 (enhanced)
Keywords Android app monetization,
Locations
= 2d sxte Mons
Ad schedule
Q]
] Devices 2d group Samz Ad group 2 - DesireStage
4 d bid ad Type Standard
Advanced bid adj.
=1 CPC $3.00 (enhanced)
& Admob ad monetization, Best app monetization
=0 Changs histe
] b
A None
m
Drafts &
m 11981123 experiments

Reparting is not rea-sime. Time zone for all dates and times: (GMT-07:00) Pacific Time. Learn mare
Some inventory may be provided through third party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover 1ext for accredited metrics.

£2018 Google

v

122

O Type here to search

ion strstegies, Manetizing apps + 16 mare

x f(w App Monetization | Ud: X (Lﬂ Create an AdWords Ca+ X Gﬂ Digital Marketing Nanc X ' & udacity app monetize - X '\, fsampatil — X
/overview?campaignld=143060104280cid=2015135148__c=7574743386&authuser=08__u=3056064479 Q ¥

1
w0 @ A @ A (),

CPC (enhanced

ods + 18 mare




